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Assistant professor at the Research Institute of Economics and
Business Administration and Center for Computational Social
Science of Kobe University.
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Social informatics, natural language
processing (NLP), machine learning
(ML), artificial intelligence (AI).
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Oniginally from the Philippines, currently I live in
Hyogo prefecture with my Japanese husband and 1-

year old son.
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Women are represented sexually and
stereotyped in traditional media.

RO AT 4 T TlE, THEIZERICRIE S N,
ATLFRATLEIENTWHET,

But... what if women can choose how they are
represented? Will the representations change?

TH. . HEPBEDDORRTEEERDLELToEITL LD ?
KENEHLDTLLOIN?



What do young
women post on social
media?
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How different are
these across cultures?
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empowered with thei
social media persona?
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Research Purpose & Questions MEE/R

The purpose of this research is to reveal and reimagine young Japanese and German

women’s uses of social media such as Instagram for empowerment or otherwise.
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RQ1: What are the complexities of everyday self-presentation practices
on Instagram of young Japanese and German women, and does this

contribute to self-empowerment or otherwise?

ROl : HAEKE P4 VY oFEWLZHEDInstagtam E TCORBHNARBECERDERKIZ. Lk H%k
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RQ2: How different or similar are the self-presentations of celebrities to
“ordinary” women?
RQ2: B ADBCERIL, [EBO| XL EDEEZRSI DN, HHVIIETWLWEDA?

Professional Tennis Players “Ordinary” women
TRTZATLY - (recreational tennis players)
FYXFaT7 7LV —

RQ3: What is considered "photographable” and “Instagrammable
aesthetlc among young Japanese and German women?




Introduction ™M%EES

Tennis in Japan and Germany is a popular sport among young women. Both countries
have famous professional tennis players.

HAREFAYVOTZRIF, BEVWEEDOETARDHZAKR—YTY, MELHELRTOTZR
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Naomi Osaka

Angelique Kerber
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Background & Related Studies XikiRE

Theoretical frameworks on self-presentation

Goffman’s (1959) Self-presentation theory
People act as actors on a stage to present their “ideal” self to others.

There are backstage and frontstage behaviors.
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Background & Related Studies XikiRE

Cultural Differences

Collectivism (Japan) vs Individualism (Germany) EHFEF&HR(BAXR)sEAER(FAY)

Social media behavior is also influenced by cultural factors such as collectivism and
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Collectivism (Japan) Individualism (Germany)
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* tend to self-efface or be modest as a default ¢ self-enhance or promote themselves
behavior * tendency to display their individualistic nature
* less likely to introduce personal preferences by highlighting their self-uniqueness
and expectations during social encounters * have greater levels of public self-consciousness
* higher level of protective self-presentation
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Methodology  #%i7EiE

Instagram account search (name search; hashtag search [T =X
ZF’. Liebe Tennis])

Total: 113 Japanese (63 pro; 50 rec) 55 German (40 pro; 15 rec),
Get 10 photos from each account

Visual Content Analysis




Methodology  #%Aix Eﬁg%;‘,% analysis

Developed a codebook guided by previous literature. Two coders coded the

dataset. Cohen’s Kappa is used to compute intercoder reliability.
I ZSEICI—F Ty 7% Efke 2ADRANT =Ry baea—T 4> LT, Dy /MR ZFERLTA Y X —
O—-XEEEZFE LTS,

Variable Options Theoretical backing

Photo | Sports/ Predict more 0.75
type personal/ | personal photos
sponsored | (backstage behavior)
, others than sports or
sponsored photos
(frontstage
behavior)*

Focus | Athlete/ Preidct that photos 0.53
family&fri | focus on athletes

ends/ more to show
scenery/ | authenticity**
Others Photo: @naomiosaka

Photo type: Personal

*Geurin-Eagleman and Burch, 2016; Smith and Sanderson, 2015 Focus: Athlete
**Aria et al., 2014; Smith and Sanderson, 2015



. Content analysis
Methodology MRAE PP Y

Variable Options Theoretical
backing

Prop Yes/No Predict usage of | 0.71
props to
promote
legitimacy or
credibility*
Logo/ brand | Yes/No Social media is 0.68
visibility used to promote
athlete brands**
Athlete in YesNo Use social media | 0.82
photo? for self-
presentation* ** Photo: @naomiosaka

Prop: No
*Emmons and Mocarski 2014 LOQOZ NO
"+ Eagleman 2013 Athlete in photo?: Yes

Bodaghi and Oliveira 2022



Methodology

Photos in which the athlete appeared. EFH1EH L 7-FE

MEFE

Variable Options Theoretical backing Cohen’s
Kappa
Number Solo/ Women tend to pose | 0.92
of people | pair/ with others than
group men*
Looking at | Yes/No Expected to avoid 0.81
camera? direct camera gaze
and be unfocused
and not in control**
Clothing Uniform/ | Uniforms reinforces | 0.80
casual/ their membership in
others the sport***
Proximity | Wide/ Wide shots display 0.73
medium/ | athletic competence
tight and power****

*Trujillo (1991), ** Goffman (1979), *** Emmons and Mocarski 2014
****Smith and Sanderson (2015)

Content analysis
NBE D

Photo: @naomiosaka

Number of people: Solo
Looking at camera: No
Clothing: Casual
Proximity: Medium



Methodology

MEFE

Photos in which the athlete appeared. EFHEIH L /-BEE

Variable Options Theoretical backing Cohen’s
Kappa

Type of | Full/ half /selfie | Full body shots show | 0.78

shot /headshot more athletic

power*

Facial Happy/ intense/ | Women are likely to | 0.79

express | sexual gaze, have sexual gaze

ion others (self-

objectification)**

Motion | Active-sport/ Females are more 0.77
active-nonsport | commonly shown in
/passive-sport passive poses™***

/passive
nonsport

Touch | Yes/No Touching is 0.71

associated with
feminine
behavior****

* Smith and Sanderson (2015), ** Emmons and Mocarski 2014, *** Trujillo (1991), **** Goffman (1979)

Content analysis
nE D

Photo: @naomiosaka

Type of shot: Full body
Facial expression: Sexual
gaze, others

Motion: Passive non-sport
Touch: Yes



Content analysis of
1680 Instagram posts from
168 athletes
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Results & Discussion
Data overview
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Athletes by player status, country
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Professional athletes by age, country
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Results & Discussion HER RS

Wean | rotesional | Recreational | Retied AL

Followers 41166 5358 16157 27697
Following 494 647 579 550
Number of 239 433 458 315
posts

Wean  liapan  lcemmay AL
Followers 28656 25727 27697
Following 456 746 550

Number of posts 344 254 315



RQ1: What are the complexities of everyday self-presentation
practices on Instagram of young Japanese and German women, and

does this contribute to self-empowerment or otherwise?

RQ1: HA L FA4 YV OBEWLZHEDInstagram ETOHEN R B EERDERKIL.
EDEDBEEEZFL, TNPEIERICFESELTWEDH, £ TELDH
?

RQ3: What is considered "photographable” and “Instagrammable
aesthetic” among young Japanese and German women?

RQ3: HMOEWZHDET [BEEMR| [4 VY XXMATHEEH] £hn
2HDIEfFH7?



Japanese women are less likely to introduce personal posts
(protective self-presentation).

German women highlight their uniqueness by sharing their
personal preferences.

BAAZEIE, BANGEREZRBNT 2 EhDan (RENE
2ER .

NAY AR, BARNGREFAZRBNT S ET BADIZ—
7 S ERAT D,



Results & Discussion 3R

Content Analysis
NE R

Photo type ALL(n) ALL(%) Germany(n) Germany

(%)

754 47.44 192 3491 562 49.73 1 49.02 | <0.001
Sports
Personal 797 44 .88 328 59.64 469 41.5
Sponsored, 129 | 7.68 30 5.45 99 8.76
Others
Germany Japan
m Sports Personal m Sponsored, Others M Sports Personal M Sponsored, Others
5% 9%
41% ’
60%
Backstage behavior (aligned with Fronstage behavior (contrary to

previous research) previous research)



Content Analysis

N

Results & Discussion MRER RA D

Germany (n) Germany Japan Japan
(%) (n) (%)

Athlete In ALL(n)  ALL(%)

photo

Yes 1398 | 83.21 490 89.09 908 80.35 | 20.22
No 282 16.79 60 10.91 222 19.65
Germany Japan
m Yes mNo m Yes mNo

= -

Japanese women are less likely to introduce personal posts (protective self-presentation).
German women highlight their uniqueness by sharing their personal preferences.

HAAZMIZ, BANGERREZRBNT 2 2P0 (RENBECER) o
MAY AR, BANBRTFAZRBNTSIET, BAOI=—7 I 2@HAT 5,



Japanese women “feel” more need to show their athletic
competence. (frontstage behavior)

German women share more relaxed content (backstage
behavior).
HADZMIZ, 7R - EAZRIEEZ LY TRERLT] W5
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gl Content Analysis

Results & Discussion NE D

ALL(n) ALL(%) Germany(n) Germany Japan Japan

Clothing

(%) (n) (%)
Uniform 705  |50.43 176 35.92 529 58.26 77.4 | <0.001
Casual 639 45.71 277 56.53 362 39.87
Others 54 3.86 37 7.55 17 1.87
Germany Japan
m Uniform Casual m Others m Uniform Casual m Others

56%

40%

Japanese women “feel” more need to show their athletic competence. (frontstage behavior)
German women share more relaxed content (backstage behavior).
HAROZMEIZ, VAV - bR Z "I EEZ LY [BRLCT] W5,
(RELETOIRZEW)
FAYAZMEE, LYY Ty IR LIEAREHEBLTWLS
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HEEER Content Analysis

Results & Discussion NE D

ALL(n) ALL(%) Germany(n) Germany Japan Japan

Motion (%) (n) (%)
Esgft“’e N le30  Ws06  [284 57.96  [346  [3s.11 | 60.82 | <0.001
Passive sport 428 30.62 95 19.39 333 36.67
Active sport  [311 22.25 99 20.20 212 23.35
Activenon- oy 1 g7 12 2.45 17 1.87
sport
Germany Japan
m Passive non-sport m Passive sport m Passive non-sport m Passive sport
Active sport Active non-sport Active sport Active non-sport
20%30 23%2

% o

Japanese women “feel” more need to show their athletic competence. (frontstage behavior)
German women share more relaxed content (backstage behavior).
HADODLMIZ, TAY — MENERIHEREZ LY [BRLCT] W3,
(RELTORDEW)
FAYAZEIR, YU Ty I7RLTERNRZHBELTWS
ERETOTE)



o o oY+t i
Results & Discussion SR EES RE
ALL(n) ALL(%) Germany(n) Germany
(%)

No 1036 | 61.67 379 68.91 657 58.14 | 18.14 | < 0.001
Yes 664 38.33 171 31.09 473 41.86

Germany Japan

m No mYes m No =mYes

O

Japanese women “feel” more need to show their athletic competence. (frontstage behavior)
German women share more relaxed content (backstage behavior).

AADLZMEIE. 7R —FENETRIHESRE LY [RRLET] W5,
(RELETOIRBEL)
FAYAZHEIZ, LYV UTZv IR LIERBEHBLTWS
(BELETDITE) .




Content Analysis

[ ) [ ) I;.a t NG
Results & Discussion HFIER RES

Brand ALL (n) ALL (%) Germany (n) Germany
visibility (%)
No 1032 61.43 395 71.82 637 56.37 | 37.25 <0.001
Yes 648 38.57 155 28.18 493 43.63

Germany Japan

m No = Yes m No = Yes

44%

Japanese women “feel” more need to show their athletic competence. (frontstage behavior)
German women share more relaxed content (backstage behavior).

AADLZMEIL. 7R —EAZRIMEEZ LY [RLT] W3,
(RELETOIRAEL)
AV A&k, VYT 2R LI-RBEHBLTWS
(BEETDITH)



German women pose “alone” (individualistic) more while
Japanese women pose with others more (collectivism).

AV AREIT [—A] oE‘wsrE£2< (BAEXHR) . BARARHE
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MERER gqogg'%%(}l?t Analysis

Results & Discussion

Number of ALL(n) ALL (%) Germany (n) Germany Japan Japan X2 p value
el (%) (n) (%)
Solo 948 67.81 371 75.71 o717 63.55 22.31 | <0.001
Pair 283 20.24 79 16.12 204 22.47
Group 167 11.95 40 8.16 127 13.99
Germany Japan
m Solo m Pair = Group m Solo = Pair = Group

14%

§

German women pose “alone” (individualistic) more while Japanese women pose with others more
(collectivism).

FAYAZER T—A] oEr’% < (BAER) . BERAXEER [AAG] &—
BICWsikmrZ W\ (EFER) .
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Japanese women exhibit more feminine behavior than
German women.

BARODLKERF., FAYDRHELY L XEDL
LWMRDEWNEZT D,



o . oyt
Results & Discussion HFHER Content Analysis
RBD
ALL(n) ALL(%) Germany(n) Germany Japan
(n)
Yes 999  [71.46 320 65.31 679 74.78 14.00 | <0.001
No 399 28.54 170 34.69 229 25.22
Germany Japan
m Yes m No m Yes m No

EENOEL =N

Japanese women exhibit more feminine behavior than German women.

FAYoEL)HEmZES LWRZEWET 5,



Results & Discussion W3R R

Differences between Japanese and German athletes.

* Japanese women are less likely to introduce personal posts (protective self-

presentation). BAAZMIZ, BANAGKRBEZENT 2 LD a0 (RENBCE
) o

 German women highlight their uniqueness by sharing their personal
preferences. FA YV AZHEIZ, BANGTFAZBNT ST, BADI=—7 X Z2EHT 5,

e Japanese women “feel” more need to show their athletic competence.

(frontstage behavior) AARDZMIZ. TAY—FENERITHLEREE LY [RLT] W5,
(RBEETOIRSEL)

« German women share more relaxed content (bac kstage behavior).
FAYAZMEIZ, VYV ZYv IR LTEAREZHEBLTLS

(BEEETOITE)

* German women pose “alone” (individualistic) more while Japanese women

pose with others more (collectivism).
A Y AZEE [—A) 0B\’ E< (BAER) . BEALZMWIE [HAKR] &—
BicLwWarE,rZ» (BEEH) .
e Japanese women exhibit more feminine behavior than German women.
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RQ2: How different or similar are
the self-presentations of

celebrities to “ordinary” women?

RO2 : B ADECEZERIZ. [EED| L EDIE
EESDOHN, HE5WVIETHWBEDOH?



Non professional players feel the need to “prove” their
athletic competence or belongingness in their sport.

TYXFaT77L—Y—Ild, BRoOEXND. H5 WL
ZFDAR—YIC 7%% Z [ZEPA] ¥ 2 mEN%
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. . oo Content Analysis
Results & Discussion ~ #AZiER RESH
Photo type ALL (n) ALL (%) Pro (n) Pro (%) Non-pro Non-pro X2
(n) (%)
754 47.44 507 49.22 371 57.08 | 16.31 | <0.001
Sports
Personal 797 44.88 426 41.36 247 38.00
Sponsored, 129 7.68 97 9.42 32 4.92
Others
Pro Non-pro
m Sports = Personal Sponsored, Others m Sports = Personal Sponsored, Others

0%

Non professional players feel the need to “prove” their athletic competence or belongingness in their sport.
TRFaT77L—V—lF, BROHEEN., HB2VIEZTOXR—VICET2mME%Z (it 3§ 20FHZRELTWEDTT,



Professional athletes are more engaged in self-promotion
than non-pros.

JAOXRRKR—=YREFIL, TFaTEFICL
NRT, BB 7E—ILATEHITENZL,



ooyt Content Analysis
Eﬁnﬁn% Wgﬁ:}"fﬁ y

Results & Discussion

ALL (n)  ALL (%) Pro (n) Pro (%) Non-pro Non-pro ) ¥
(n) (%)

Athlete 1124 | 66.90 765 74.27 359 55.23 | 76.77 | <0.001
Family / 230 | 13.69 163 15.83 | 140 | 21.54
Friends
Other 179 10.65 63 6.12 84 12.92
Scenery 147 8.75 39 3.79 67 10.31

Pro Non-pro

m Athlete Family / Friends = Other m Scenery m Athlete Family / Friends = Other m Scenery

“

Professional athletes are more engaged in self-promotion than non-pros.
TAXR—VEFIZ, TIYFaTEFICERNT, BET7E—LETHI LD,



Results & Discussion 1

Content Analysis

N&ES

Athlete in

ALL (n)

ALL (%) Pro (n)

S

Pro (%)

Non-pro

Non-pro X2

photo (n) (%)
Yes 1398 | 83.21 955 93.69 433 66.62 | 206.4
No 282 16.79 65 6.31 217 33.38
Pro Non-pro
m Yes mNo mYes mNo

Professional athletes are more engaged in self-promotion than non-pros.
. 7YFaTHEFICHNT, BETE—ILEZT DI ENEL,

AR —YE



Results & Discussion 3R

Content Analysis

AB D
Brand ALL (n) ALL (%) Non-pro Non-pro X2
visibility (n) (%)
No 1032 | 61.43 563 54.66 469 72.15 (5147 | <0.001
Yes 648 38.57 467 45.34 181 27.85
Pro Non-pro
m No mYes m No mYes

45%

Professional athletes are more engaged in self-promotion than non-pros.
TAXR—VEFIZ, TIYFaTEFICERNT, BET7E—LETHI LD,



Professional athletes are more empowered as they display
and highlight their athletic competence more than non-pros.

JARR=YEFE, T¥TFTaTEFLY
LEFENHKEBL, BFAT 7o, LY
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Results & Discussion HER TS

Content Analysis

RBD

Proximity ALL(n)  ALL (%) Pro (n) Pro (%) Non-pro Non-pro X2

(n) (%)
Wide 645  |46.14 472 4891 173 Pogs | 3909 <0.001
Medium 462 33.05 336 34.82 126 29.10
Tight 291 20.82 157 16.27 134 30.95

Pro Non-pro
m Wide = Medium Tight m Wide = Medium mTight

16%

o §

Professional athletes are more empowered as they display and highlight their athletic competence more.

TARR=VEFIZ, V¥TFaT7EFLYLEFRNZREEBL, @HT D, LYy IT7—anFfd,



Results & Discussion 3R

Content Analysis

NED R
ALL (n) ALL (%) Non-pro Non-pro X2
(n) (%)
No 1036 | 61.67 588 57.09 448 68.92 | 23.61 | <0.001
Yes 664 38.33 442 42.91 202 31.08
Pro Non-pro
m No mYes m No mYes

AR R—YEFIL,

Professional athletes are more empowered as they display and highlight their athletic competence more.

TRFATEFLYLEHENEREL, BAT B0, LY TUNT-TNET,




Results & Discussion MFERER

Content Analysis
NEDh

Facial ALL (n) ALL (%) Pro (n) Pro (%) Non-pro Non-pro X2
exbressi (n) (%)
pression

Happy 951 [68.03  |636 65.91 315 7275 | 9399 <0.001
Others 212 15.16 119 12.33 93 21.48

Intense 235 16.81 210 21.76 25 5.77

Pro Non-pro
m Happy = Others Intense m Happy = Others Intense

§ ¢

Professional athletes are more empowered as they display and highlight their athletic competence more.

TARR=VEFIE, V¥TFaT7EFLYLEFRNZHEBL, BT LD, LYy IT7T—anZET,



. . oo Content Analysis
Results & Discussion TR et Y
Motion ALL (n)  ALL (%) Pro (n) Pro (%) Non-pro Nor:-pro ) ¥
(n) (%)
Esgft“’e N lez0  ls.06 421 4363 209 k827 |51.05| <0.001
Passive sport 428 30.62 259 26.84 169 39.03
Active sport  [311 22.25 262 27.15 49 11.32
Acvenon- by b7 3 238 6 1.39
sport
Pro Non-pro
m Passive non-sport m Passive sport m Passive non-sport m Passive sport
m Active sport m Active non-sport m Active sport m Active non-sport

’

39%
27%

Professional athletes are more empowered as they display and highlight their athletic competence more.

TORR=YEFIF, TY¥FaT7EFLVLERNZREL, BRAT LD, VI NT—SnET,



However, professional athletes still maintain their feminine
behavior. Athletes first, females second.

LAL, 7ERR—YEFIZ WELICEESLWVRZEVWVAZEWLNTWE T,
FTT7RY—FELT, RICEKHEELTEDERIRT 5,



Results & Discussion TR Content Analysis

AR
ALL(n)  ALL (%) Pro (n) Pro (%) Non-pro Non-pro X2
(n) (%)
Yes 999  [71.46 719 74.51 280 64.67 14.2 | <0.001
No 399 28.54 246 25.49 153 35.33
Pro Non-pro
m Yes mNo m Yes m No

35%

However, professional athletes still maintain their feminine behavior. Athletes first, females second.

LAL., 7ARKR—YEFIZ. WELICEESLWMRAZEWVEZELNTWET,
FFT7RY—bELT RIZEME L TEYRXRIRT 5,



Results & Discussion HFRER
Content Analysis (Summary)
NBE S

* Non professional players feel the need to “prove” their athletic competence or

belongingness in their sport.
FaT7TL—V—lF, BROHEFEN, HE2VWEZDORR=VICBIT2FEL [FHA] §20EEZRELTVWEDTT,

* Professional athletes are more engaged in self-promotion than non-pros.
TARKR=YEFIZ, TXFa2TEFICLERNT, BETE—LET DB ENZL,

* Professional athletes are more empowered as they display and highlight their
athletic competence more than non-pros.

TORR=YEFIF, TY¥FaT7EFLIVLERNZREL, BRI SO LV XT—nET,

* However, professional athletes still maintain their feminine behavior. Athletes
first, females second.

LAL, 7AXRKR—YEFIZ. WEFLICTEES LWMRAEWNWEEWLTWE T,
FITRYU—bELT, Rz L TEYZXRET %,



Summary & Implications FLHEERTL

German and Japanese tennis players differ in 8 variables:

Professional and ordinary (non-pro) tennis players differ in 9 variables.

FAVYATZRATL—V—CHARATZATL—V—IF, SODDZEHMTEL >TW5B,
TR TRFATDTRATL—Y—I. 9IODTHTELR >T W5,

Through social media, women are given the opportunity and control
how they are represented and can choose not conform to
stereotypes.

Women athletes present themselves as athletes first, women second
Culture (individualism & collectivism) affect how women present
themselves on social media

V= vl X T4 T HRBLT, KEIZES bR EDLSICKRIRTSE2AhZabO—IL L, R T
LAZA TIREOE WS E A BIRT 2252 0N TWET,

THETRY)— M, FTT7RYU—FELT, Rz L TEDZRET 5,
Xt AAFEE - EFFER) I V=V ATATICBIT 2 LMEDORITAEICEE

W

52 %,



Thank you!
HYMESTTNVELS!

Danke!



Appendices:



Results & Discussion

MZRER

Content

2 F )

n
iy

Analysis

ALL(n) ALL(%) Germany(n) Germany Japan Japan
(%) (n) (%)
Athlete 1124 | 66.90 401 72.91 723 63.98
Family / 230 | 13.69 62 11.27 170 | 15.04
Friends
Other 179 10.65 60 491 152 13.45
Scenery 147 8.75 27 11.27 85 7.52
Facial ALL (n) ALL (%) Germany (n)  Germany Japan (n) Japan
expression (%) (%)
Happy 951 [68.03  [315 64.29 636 70.04
Others 212 15.16 78 15.92 134 14.76
Intense 235 16.81 97 19.80 138 15.20

13.90

5.84

p = 0.003

p =0.054




Results & Discussion
Content Analysis

MEFER

X2

AE R

Number of ALL(n) ALL (%) Pro (n) Pro (%) Non-pro Non-pro
people (n) (%)
Solo 948 67.81 636 65.91 312 72.06
Pair 283 20.24 213 22.07 70 16.17
Group 167 11.95 116 12.02 51 11.78

Looking at

camera
Yes

ALL (n)

811

ALL (%)

58.01

539

Pro (n)

Pro (%)

55.85

Non-pro

2172

)

Non-pro
(%)

62.82

No

587

ALL (n)

41.99

ALL (%)

426

Pro (n)

44.15

Pro (%)

161

Non-pro

37.18

Non-pro

Clothing () (%)
Uniform 705 50.43 519 53.78 230 53.12
Casual 639 45.71 409 42.38 186 42.96
Others 54 3.86 37 3.83 17 3.93

6.83

X2

5.95

X2

0.05

p =0.03

p value

p=0.97




RES

9.89

p =0.007

13.58

p =0.003

7.59

p = 0.006

Results & Discussion ~ #f7iE= Content Analysis
Proximity ALL(n) ALL(%) Germany(n) Germany Japan Japan
(%) (n) (%)
Wide 645 46.14 240 48.98 405 44.60
Medium 462 33.05 136 27.76 326 35.90
Tight 291 20.82 114 23.27 177 19.49
ALL(n) ALL(%) Germany(n) Germany Japan Japan
(%) (n) (%)
Full body 899 64.31 323 65.92 576 63.44
Half-body 338 24.18 96 19.59 242 26.65
Selfie 117 8.37 49 10.00 68 7.49
Headshot 44 3.15 22 4.49 22 2.42
Lookingat ALL(n) ALL(%) Germany(n) Germany Japan Japan
camera (%) (n) (%)
Yes 811 58.01 260 53.06 551 60.68
No 587 41.99 230 46.94 357 39.32




Results & Discussion TR Content Analysis
AR

Type of shot ALL(n)  ALL (%) Pro (n) Pro (%) No(nr;;oro No(r:/;;)ro X2

Full body 899  [64.31 637 66.01 262 60.51 557 | p=0.13
Half-body  [338  [24.18 223 23.11 115 26.56

Selfie 117 [8.37 73 7.56 44 10.16

Headshot 44 3.15 32 3.32 12 2.77
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